
brand guidelines / lv collective - sweetwater / freya

1225 w. university ave, gainesville fl 32601



OVERVIEW

mood board

brand positioning

brand personality

primary logo

secondary logo

colors

logos with colors

acceptable color combinations

incorrect logo usage

typography

signage

digital

extras

brand guidelines / lincoln ventures - sweetwater / freya

page 02

03

04

05

07

08

09

10

11

12

13

14

17

22



B R A N D  P R E S E N T A T I O N  /  l i n c o l n  v e n t u r e s  -  s w e e t w a t e r  v 4  /  F R E Y A

moodboard

page 03



To savvy UF students, Sweetwater is a community with a vibe and 
aesthetic all its own - where boutique hotel inspired living, dreamy 

interiors and ample amenities come together to create the ideal 
home for students to make memories that will last a lifetime. 

brand positioning
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brand taglines
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Dreamy days ahead. 
Live the sweet life at Sweetwater.
Endless summer days. 
We’re happy you’re here! 
Stay awhile. 
Bloom with us.

TAGLINES & PHRASES TO USE



brand personality
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Cheerful
Confident
Dreamy
Quality
Aesthetic
Radiant
Modern
Elevated
Chic
Inviting

USE

Luxurious
Exclusive
Dark
Elite
Deluxe
Upscale
High-Class
Basic
Grandiose

AVOID



primary logo (brandmark)
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secondary logo
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*Used on as-needed basis to improve readability in small 

sizes; e.g: print: square/circular stickers, buttons. socials: 

square profile pictures



colors

HEX #A77276

CMYK 33,59,44,6

RGB 167,114,118

HEX #C4B7B7

CMYK 23,25,22,0

RGB 196,183,183

HEX #F2D6CE

CMYK 3,17,14,0

RGB 242,214,206

HEX #005E72

CMYK 93,53,42,18

RGB 0,94,114

HEX #749698

CMYK 58,30,27,2

RGB 116,150,152

HEX #B9965F

CMYK 27,38,72,3

RGB 185,150,95
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logos with colors
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acceptable color combinations

Tone-on-tone is encouraged.

Each of the primary colors is accompanied by its 

corresponding 20% tint rather than black or white.

Avoid use of black unless for print.
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incorrect logo usage

Both digital and print:

In order to uphold the Sweetwater brand, do not 

alter either primary and secondary logos, including 

usage of unapproved colors, size distortion or spac-

ing out/compressing the logotype.
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DO NOT COMPRESS DO NOT STRETCH DO NOT USE UNAPPROVED COLOR 

DO NOT ADD STROKE DO NOT OUTLINE DO NOT CHANGE LOCKUP

DO NOT CHANGE SPACING DO NOT SPACE OUT LOGOTYPE DO NOT COMPRESS LOGOTYPE

Digital ONLY:

Avoid use of black.

DO NOT USE BLACK



typography

Welcome to Sweetwater!
We’re happy you’re here.
Officipis mo et fuga. Uptatur adi cus. Ebis perehen diatur, samus 
ut andi de volupta quatias magnaturis dit etureicid quam quibus. 
Andae nonectest atur simet dis ide et percita tiberessint et odion 
ellit mos aut et et qui imin ped que sanihil latatenis duciundae sit, 
omnihil ipsar? Apiscimilis quia nosandam, nimporae alique.

Alkaline (Regular)
AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
0123456789! ?.@$#

Quasimoda (Regular)
AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
0123456789!?.@$#

Quasimoda (Light)
AaBbCcDdEeFfGgHhIiJjKkLlMmNn
OoPpQqRrSsTtUuVvWwXxYyZz
0123456789!?.@$#

typefaces hierarchy

CTA
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* limit use of Alkaline to only regular. 
Quasimoda can be used in any weight when applicable. 
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fence signage

6’ x 75’

6’ x 100’
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highlights
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digital ads
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We’re happy you’re here!
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam Lorem ipsum dolor sit 
amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam 

learn morelearn more

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam Lorem ipsum dolor sit 
amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam 
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